OUR NEWSLETTER PROGRAM

IVl ﬁ?; presents LynchbuW

PUBLISHED EVERY WEDNESDAY the Lynchburg Living Magazine

Lynchburg Scene newsletter is sent out weekly to approximately 24,000+ subscribers.

Every edition will showcase the area’s most anticipated upcoming events.

SHORT, SWEET AND EASY TO READ
with a highly loyal following of Lynchburg Living Magazine readers,
the Lynchburg Scene reaches the perfect audience
to promote your event, getaway or business.

LEARN ABOUT SPECIAL
SEGMENTS INSIDE FOR
BE WELL, TASTE
AND HOME & GARDEN.
Specs: :
Featured Content + Social Media Push (Facebook)*
1 image sized at 384 x 275 pixels, 20-40 words of copy and a link.
1x 3x 6x 12x
$350/issue $300/issue $280/issue $265/issue

Featured Content
1 image sized at 384 x 275 pixels, 20-40 words of copy and a link.

1x 3x 6x 12x
$250/issue $200/issue $185/issue $165/issue

Native Banner Ads
300 pixels (w) x 250 pixels (h) and link. 1 Image (same dimensions), 7-10 words and a link.

1x 3x 6x 12x
$125/issue $100/issue $75/issue $50/issue

Promoting your events, services, and/or special announcements with a Customized
email to subscribers 1x rate = $750 (Produced to your approval)
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Lynchburg BRANDED | DIGITAL

Lynchburg

Branded
Digital

X
Lynchburg

Subscriber Newsletters

Lynchburg Scene
Lynchburg Taste
Lynchburg Be Well
Lynchburg Home & Garden

Comprehensive annual
and semi-annual packages

available. Each includes print/
digital/social media.

Lynchburg Living proprietary
digital products provide
additional exposure with our
core audience and allow the
brand to engage new audience
segments. LynchburgLiving.
com is areliable resource for all
audience segments seeking the
best of Lynchburg... from the
best medical care to the best
places to eat. Our e-newsletters
and social media are valuable
and use content to target the

most receptive audiences.
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Customized reports
delivered to each advertiser

Lynchburg
Scene +

Living Taste
E-Newsletter Program

YOUR GUIDE TO LOCAL EVENTS AND MORE

Featured Event

Your guick roundup of the best things hoppening in the area

FEATURED
July 3rd | America’s 250th in
EEl  Appomattox

in Appomaliox

America’s 250t in ApEaemattoa (s a Irae event that
mcludes o 300-drona kght shows, fireworks, o patriotic
PIEQIam, g M. L OpPINIng Of ARPAMETioy

Cunty High ouelicw porking ocrass iam

Uty Boptis July 3rd Bpm = W30prr o o
Promote Towards a Dining
LLearn Mors R : . . ¢
Audience! New Menu?
Featured Getaway of the Week Themed ]\“Yigh ts/Events?
N ! e
July Iith | Chairift Sunset Sessions at i\ew Lhef’
wik o Wintergreen Resort e . ¢
S i Happy Hour or Specials?
s "_ WIRE Orean RESOL IQlurndg $oons - . .
SUNSET  [Bisteiistmniuiiaioni New Signature Drinks?
oy food, drinks, and Smores,
- i e This newsletter goes out on the
first Wednesday of every month.
SPECS & PRICES:
Featured Content $250
40 Words & 1 Photo (384x275) and link
Featured Content purchases will include a share
on social media (Facebook: @lynchburgliving)
Banner Ads $125
300 pixels (w) x 250 pixels (h) and link
*First-Come, First-Served Advertiser
Specialty Category
Exclusivity per Issue
Blood Sugar Reset yP
For years, the languoge of wsliness nas cantered around the ea of “clean
woting® We hove been encouraged (o ovold precessed foods, choose organic
when passible, ond swap refined grains torwhole grains. Thosa habits are not I-/:.{f"o"':a Sm& ﬁff&
inherently misguided, in foct, mony of therm ao wise o BT 6 4CRL ITNMTIANK EARAEN B SRATE
But thare is.a quister haalth conversation happening banaath the surfoca—ona
that shiks the fecus away lrem food lobels and toward somathing more FAALIAGL, CYRDE
feundational: Biood sugar stability.
It turns out you can eat an entirely "clean” dlet and stlli feel exhausted by mid
marming You con maks theughttul whola-tood choices ansd still find yourseif
renching for coffeine at 3 pm or searching for something swest after dinner
The missing piece is oiten net the quality of the food itsell, but how that food
Interacts with your body.
2toTry
Jamaes River Lantern House
B bl et e’ el

Appatachian-nepired cuisine, craft cockiails. and locally
Soufiad Rohtders. Gub st £y wiinm indusiyal dec
acousic: avenngs. and & oiatiag chals tasting men)
g repional flavars and Vieginia hospitolty

FLEMING
MOUNTAIN

Marke[
at Maill

What wellness trend have you been interested in lotely?

Memory Care
Support Groiipg
' fun,

Bichacking

Rebounding and lymphatic drainage
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Lynchburg
Scene +

Home & Garden
E-Newsletter Program

Promote Towards a
Home & Garden Audience!
Share Expert Advice,
Design Tips & Trends to Build
Your Brand Authority!

This newsletter goes out the
second Wednesday of every month.

SPECS & PRICES:

Featured Content $250

40 Words & 1 Photo (384x275) and link
Featured Content purchases will include a share
on social media (Facebook: @lynchburgliving)

Banner Ads $125
300 pixels (w) x 250 pixels (h) and link
*First-Come, First-Served Advertiser
Specialty Category
Exclusivity per Issue

e Stehe &y

Featured Event

Acaveeryy Conter for tho Aty
provsets S

Lynchburg Living Home and Garden

Marss Architects & Buiders

s Wty el U )
il Featured
Content

Lynchburg

Lynchburg Living

Social Media
Scene 4+ Followers

Facebook:

‘ N / 13,000
B e 611 followef:7 I
E-Newsletter Program Instagram:
5,900 followers
Share Expert Advice,
New Products and Trending
Items to Build Your
Brand Authority!

This newsletter goes out the
third Wednesday of every month.

SPECS & PRICES:

Featured Content $250

40 Words & 1 Photo (384x275) and link
Featured Content purchases will include a share
on social media (Facebook: @lynchburgliving)

Banner Ads $125
300 pixels (w) x 250 pixels (h) and link
*First-Come, First-Served Advertiser
Specialty Category
Exclusivity per Issue

s St s BeWel

Featured Event

Augrust B | Chavit Sunwst Bussions

SUNS
SESSIONS

Let The Ride Begin

Bang

‘Which ki 6f bk would you be mest intotested i buying frem
Ther Biko Porch

Newsletters
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Lynchburg

Example Report: Your AE will be able to share with you

Emails Sent Total Opens

XXX XXX

Total Clicks [insert advertiser] Clicks
XXX XXX

fid d 8 Dpen Kate | O :

Featured
Event

x
Combined
Data

For More Information Contact: \@"ZM EDIA

Missy Thoma * missy@lynchburgmag.com * 434-941-6506
digital marketing | publishing | studio services

X

X

X

X X

X X

Cindy Bryant  cindy@lynchburgmag.com ¢ 434-841-4490

Jeff Perkins ¢ jeffp@lynchburgmag.com * 864-617-9373 sales@vistamediainc.com « www.lynchburgliving.com



